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2020 was a year we won’t soon forget. It was a year that obliged 
us to find new ways of looking at the world, our country and 
our communities, as the coronavirus pandemic took hold and 
the world as we knew it changed. But rather than talking about 
‘unprecedented’ circumstances and ‘meaningful’ interactions, 
let me tell you about a year in which our organisational values – 
excellence, connection and warmth –  took on more significance 
than ever. 

In 2020, Children’s Books Ireland’s ten-woman team said yes 
to every opportunity that came our way and worked hard to do 
the best job possible in every project we ran, every reading list 
we published. It was an uncertain time for charities and arts 
organisations like ours, so income streams were a consideration, 
but mostly it was a way to feel that we were doing something to 
help children, young people, families, artists, teachers and our 
members. 

People were variously scared, bored, struggling, striving, sick, 
fearful, isolated or simply open to new things now that the 

old ones weren’t available. All we could do was what we knew: 
to recommend great reads, connect excellent authors and 
illustrators with eager audiences and get brilliant books –  
over 18,000 of them – into the hands of children and young 
people who, for a multitude of reasons, needed them. Keeping 
connections live was vital – and we listened closely to the needs 
of our communities as the year progressed. All the while, we 
strived to be kind, inclusive and warm in our interactions, 
whether with others or each other, as our team grew and 
transitioned to home working.  

In putting together this report, we wanted to do two things: to 
show you the real difference our work made to those who needed 
it most in 2020 and to whole-heartedly acknowledge the funders, 
sponsors and donors who made it all possible. It wasn’t the 
year we expected, but I hope that in reading this 2020 Impact 
Report, you get a sense of how truly proud we are of the year 
that it was.

Elainia Ryan, CEO, Children’s Books Ireland

Vision, Mission and Values  

Our Vision every child a reader.
 
Our Mission

To inspire a love of reading in children and young people in Ireland. To share our expertise and enthusiasm 
with the adults who guide and influence them. To champion every child’s right to excellent books and live 
literature events and support the artists who make that goal possible across the island of Ireland. 
 

Our Values

A word from our CEO 

Children’s Books Ireland is the national charity and arts 
organisation that champions every child’s right to develop 
a love of reading. Through our many activities and events 
we aim to engage young people with books, foster a 
greater understanding of the importance of books for 
young people and act as a core resource for those with 
an interest in books for children in Ireland. Our mission is 
to inspire a love of reading in children and young people 
in Ireland, to share our expertise and enthusiasm with the 
adults who guide and inf luence them, to champion every 
child’s right to excellent books and live literature events 
and support the artists who make that goal possible across 
the island of Ireland.

Continue the conversation with us at  
www.childrensbooksireland.ie where you will f ind more 
reviews, articles and up-to-the-minute news. 
 

Is é Leabhair Pháistí Éireann an carthanas agus eagraíocht 
ealaíon náisiúnta a thacaíonn leis an gceart atá ag gach 
páiste grá a chothú don léitheoireacht. Tríd an iliomad 
gníomhaíochtaí agus imeachtaí, tá sé d’aidhm againn suim 
i leabhair a spreagadh i bpáistí, tuiscint níos fearr a chothú 
ar a thábhachtaí is atá leabhair do dhaoine óga agus 
feidhmiú mar acmhainn thábhachtach do dhaoine a bhfuil 
suim acu i leabhair do pháistí in Éirinn. Is é an misean atá 
againn grá don léitheoireacht a spreagadh i bpáistí agus 
daoine óga in Éirinn, ár gcuid saineolais agus díograise a 
roinnt leis na daoine fásta a bhíonn á dteorú agus ag dul 
i gcion orthu, tacú leis an gceart atá ag gach páiste ar 
leabhair den scoth agus ar imeachtaí litríochta beo, agus 
tacú freisin leis na healaíontóirí ar fud oileán na hÉireann a 
fhágann gurbh fhéidir an sprioc sin a bhaint amach.

Bí ag comhrá linn ag www.childrensbooksireland.ie  
áit a bhfaighidh tú tuilleadh léirmheasanna, ailt agus an 
nuacht is déanaí.
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Excellence: 
The people who make up 
Children’s Books Ireland care 
deeply about the work we do. 
We are an energetic, creative 
and flexible team, and we 
take pride in maintaining an 
extremely high standard across 
all our work.

Connection: 
Children’s Books Ireland is 
at the heart of the children’s 
book community. We nurture 
an ecosystem that is vital to 
children’s reading and work in 
partnership with like-minded 
people and organisations 
towards our shared vision of 
making every child a reader for 
life.

Warmth: 
We value kindness and 
inclusion within our team 
and when working with our 
partners. We are open, friendly 
and accessible in all our 
interactions and activities.
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Applications open for 
KPMG Junior Juries, 
as part of the KPMG 
Children’s Books Ireland 
Awards 2020 

Issue 58 of Inis magazine 
published 

The babies from our 
Bookseed early reading 

project turn one year old

KPMG Children’s Books 
Ireland Awards shortlist 
announced 

Boredom Busters and 
virtual Book Clinics 
launched 

The O’Brien Press 
Design-a-Cover 
Competition

ImagineNation playbook 
launched in partnership 

with An Post

#ShareAStory campaign 
connects young readers 

with their isolating 
relatives over lockdown

Issue 59 of Inis magazine 
published 

KPMG Children’s Books 
Ireland Awards

Áine Ní Ghlinn 
announced as Laureate 
na nÓg

Messages for 6th Class: 
Irish celebrities record 
video messages for 
students with Sarah 
Webb

The Any-Book Book Club 
resource keeps children 
creative during lockdown 

Children’s artists consulted on 
fees and impact of pandemic at 

Artists’ Forum

Partnership with UNHCR for 
World Refugee day

Small Print resource and book 
packs delivered to preschools    

ImagineNation is 
reprinted and thousands 
of copies of our playbook 
are delivered to children 
in need with the support 
of the Community 
Foundation for Ireland 
and An Post 

Issue 60 of Inis magazine 
published

Books Make Things Better 
project launched on 
Culture Night

BOLD GIRS meets 
20x20 with KPMG 

Children’s Books Ireland 
selected as one of the 
recipients of The RTÉ Toy 
Show Appeal with The 
Community Foundation 
for Ireland 

#GiftABook Christmas 
fundraising appeal 
launched

Spinning Yarns: 
Children’s Books Ireland 
presents a virtual festive 

celebration with  
Jon Klassen and  

Mac Barnett

Mind Yourself: The Mental Health 
and Wellbeing Reading Guide 

published

Re-ImagineNation, 
summer reading 

campaign and 
competition encouraging 

reading, drawing and 
creativity amongst 

children all over Ireland 
during the summer 
months supported  

by An Post

Children’s Books Ireland 
publishes recommended 

reading lists, grouping 
great reads together by 

theme

Timeline of 2020



A Year in  
Numbers

225,000 copies of 
the ImagineNation 
playbook featuring 
32 Irish artists 
distributed to 
families across 
Ireland 

Over 18,950 
books donated 
in partnership 
with corporate 
and publishing 
partners to

365 schools and 
189 other locations 
including hospitals, 
centres of Direct 
Provision, family hubs 
and homelessness 
services

8,914 young readers 
registered to take 
part in Junior Juries 
groups for the KPMG 
Children’s Books 
Ireland Awards

€24,000 in prize funds 
and fees paid to Irish and 
Irish-based authors and 
illustrators as part of the 
KPMG Children’s Books 
Ireland Awards

3 new  
staff  
members

24,000 copies of 
Mind Yourself: The 
Mental Health and 
Wellbeing Reading 
Guide published 

528 joined professional 
development workshops 
and coffee mornings for 
children’s book artists



Strategic Aim 1: 
We will  inspire and 
enable more children 
and young people to 
become readers for 
life.



ImagineNation 
playbook with An Post

When school closures were announced in the Republic 
of Ireland in March 2020, we wanted to do something 
to lift the spirits of the children across the country who 
found themselves in lockdown, as well as supporting and 
showcasing the incredibly talented children’s artists of 
our island.

On 27 March, a partnership was established with An 
Post for ImagineNation, a 24-page playbook bringing 
together 28 leading Irish authors and illustrators. Within 
one week, the book was commissioned, designed, printed 
and ready to send to 85,000 homes, including special 
deliveries to children who needed it most: refugees, those 
experiencing homelessness and sick children.

The playbook was published by The Irish Times on 
Easter Saturday, reaching 115,000 readers. It was also 
included on the Department of Children, Equality, 
Disability, Integration and Youth website for activities 
for children during lockdown. Thanks to support from 
The Community Foundation for Ireland, we printed a 
further 15,000 copies in May, commissioning a further 
four Irish artists’ work, specifically for children in need, 
and including art materials. In June, Re-ImagineNation, 
a creative competition, was launched. By the end of 
2020, over 23% of all children under 12 in Ireland had 
received a copy of the playbook. 

In numbers:

2.5 million  
reach across social media 

225,000 
copies printed in total

10,000  
copies downloaded 

99%  
of staff in recipient charities 
and organisations reported that 
children enjoyed the ImagineNation 
playbook, with 

100%  
of parents, guardians and  
carers pleased that their  
child received it

‘I am very pleased because 
in this time of pandemic you 

need help to get the day going, 
so that was fun to learn with 

no pressure.’ 
– parent living with their children  

in Direct Provision
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https://www.gov.ie/en/campaigns/lets-play-ireland/


Book Clinics

Due to Covid-19 restrictions, Children’s Books Ireland’s Book 
Clinics moved online in 2020, with hard-working book doctors 
prescribing the perfect books for almost 300 children over 
lockdown.

‘The Children’s Books Ireland virtual book 
clinic works brilliantly, it’s an online format 

that offers real one to one engagement despite 
the digital nature of the experience. We 

found it to be an ideal space for young people 
to connect with a book doctor, sharing their 
own thoughts on titles and favourite authors 
with ease. Accessing the clinics in their own 

home environment allowed for an immediate 
level of comfort, giving young readers the 

opportunity to really get the most from their 
individual sessions, expertly guided by the 

warm and knowledgeable Book Doctors.’ 
– Linda Geraghty, Venue Director,  

Riverbank Arts Centre Kildare

childrensbooksireland.ie
every child a reader



Book gifting

Our vision is an Ireland in which books are 
central to every child’s life. In an effort to work 
towards universal access, we run book-gifting 
schemes and support school libraries to ensure 
that books get into the hands of as many young 
readers as possible.

‘This has been a wonderful experience for our 
pupils who rarely, if ever, hold a new book in 
their hands. It has cheered them up, brought 

them on magical journeys and increased their 
interest in reading and finding  

out information ... This experience is 
appreciated so much, we are very grateful.’ 

– teacher whose school received support 
 from our Every Child A Reader project

In numbers:

18,950  
books in total gifted  
in 2020

Almost 400  
applications from schools for  
library support in 2020

12  
schools received libraries and 
Champions of Reading artist visits with 
thanks to the Irish Copyright Licensing 
Agency and other donors

8,000  
books by Irish authors, illustrators, 
translators and publishers gifted 
to children for Christmas, in DEIS 
schools, homeless services, family hubs 
and direct provision centres

365 schools and  

9,839 schoolchildren  
reached by our book-gifting  
projects throughout  
the year



KPMG  
Reading Hero Award

Launched in 2020 as part of the KPMG Children’s 
Books Ireland Awards, this prize is awarded to a young 
person whose participation and interest in books and 
reading is remarkable. The KPMG Reading Hero Award 
recognises a young person’s potential and rewards their 
love of reading. The inaugural KPMG Reading Hero 
was ‘book guru’ Harry Darcy from Wexford, nominated 
by his best friend Rossa. Harry received a €200 book 
voucher and his school received €1000 worth of books, 
including a set of the books shortlisted for the KPMG 
Children’s Books Ireland Awards. Five runners-up 
received prizes of €100/£90 book tokens. 

Each week, from the shortlist announcement to the 
winners announcement, young readers were invited to 
enter writing and drawing competitions to encourage 
their imagination and engagement with reading.

 

400  
#ReadingHero  
competition entries

‘Harry always has his head 
in a book no matter where 

he is - I don’t know any 
other person in the world 
that reads as much as my 

friend Harry.’ 
– Reading Hero Harry’s best friend Rossa 



Champions of 
Reading

Twelve schools received a Champion of Reading – an 
author, illustrator or storyteller whose job is to encourage 
creativity and exploration of the new school library over 
a series of video workshops or live Zoom workshops.

Research from the National Literacy Trust in the UK 
shows that children who meet an artist are more likely 
to read for pleasure: children who had an author visit 
their school reported higher levels of reading and writing 
enjoyment than their peers who didn’t.

Our own evaluations showed that:

92%  
of children surveyed enjoyed the virtual 
artist visits

57% 
said the visits made them more interested 
in writing or illustrating their own material

100%  
of children who watched the Champion  
of Reading video said it made them 
interested in reading more

When asked about their time with the  
Champions of Reading, students said: 

‘It has encouraged me  
to write stories and books’

‘[Reading] gives me great 
 pictures in my head’

‘I think this visit was excellent.  
I had great fun with the author  

and my classmates’

‘The visit was very interesting and now I 
really want to read some of her books’ 



BOLD GIRLS meets 
20x20 with KPMG

BOLD GIRLS was launched in 2018 to mark the 
centenary of women’s suffrage. The BOLD GIRLS 
reading guide highlights excellent books for children 
and young adults that feature strong, intelligent, 
self-possessed female protagonists. In partnership 
with KPMG, Children’s Books Ireland developed a 
four-week programme for schools to explore issues of 
gender equality through children’s books, led by KPMG 
staff. While it was impossible for schools to welcome 
volunteers in during the pandemic, KPMG remained 
committed to ensuring that children have access to 
excellent books with strong female role models. BOLD 
GIRLS teamed up with 20x20, with the shared aims of 
celebrating women in sport and literature, addressing 
gender inequality and inspiring the next generation. 
Selected KPMG partner schools received bundles of 25 
books and a specially commissioned video from RTÉ 
sports broadcaster Jacqui Hurley, and students across 
Ireland were encouraged to take part in weekly creative 
competitions. 

Our own evaluations showed that:

100%  
of teachers surveyed said the books 
sparked discussions around women and 
girls in sport

80% 
said they sparked discussions around 
women and girls in children’s books

87.5%  
agreed that the BOLD GIRLS 20x20 
classroom resources were engaging and 

100%  
would use them again

RTÉ Toy Show 
Appeal
 
Children’s Books Ireland was selected as one of three 
children’s charities named as beneficiaries of the 
inaugural RTÉ Toy Show Appeal with The Community  
Foundation for Ireland on the Late Late Toy Show. The 
appeal raised a record €6.6m for charities across Ireland, 
with €302,690 granted to Children’s Books Ireland. This 
will allow us to work intensively with four DEIS schools 
over a period of three years, building a love of reading 
in their students that will last far beyond the project. 
These Every Child A Reader Reading Communities will 
receive 1,000 books each for their libraries, as well as a 
Champion of Reading and staff resources and training. 
The project will be evaluated by Dr Eemer Eivers with 
the ultimate aim of demonstrating the positive impact of 
supporting school libraries in order to make the case for 
government to reinstate the school library fund.

The announcement of Children’s Books Ireland as a 
beneficiary of the fund received widespread coverage in 
the media and was featured on The Late Late Toy Show, 
The Tubridy Show, RTE.ie, The Irish Times, The Irish 
Examiner and the Irish Independent, among others.

‘As a girls’ school, it was 
great to see how other girls 

had changed their lives 
by striving for what they 

wanted and to succeed. 
It sends a very powerful 

message that you can be or 
do whatever you set your 

mind to.’
– teacher from BOLD GIRLS meets 20x20 

recipient school



Case study: 
Bookseed
Our pilot book-gifting scheme Bookseed is a two-year 
initiative giving babies in Limerick the gift of three 
books before their first birthday.

By distributing expertly chosen books, guidance 
materials and information to parents and guardians at 
their babies’ 3-month, 7–9-month and 1-year public 
health check-ups and through their local library, 
Bookseed encourages families to enjoy books together, 
starting children on a lifelong journey with reading.

All participating parents and guardians were surveyed 
on their reading habits with their children at each point 
in the project. At the 7–9-month check-up, all had 
children’s books in their home. By comparison, 19% of 
parents or guardians of 3-month-old infants indicated 
they did not have any children’s books in their home.

The first of our Bookseed babies turned one in early 
2020, and with public health checks being suspended 
and libraries closing due to coronavirus restrictions in 
March 2020, Bookseed faced a hiatus, returning in 
2021. Despite these setbacks, the response to the scheme 
from parents, guardians, librarians and project partners 
involved was overwhelmingly positive.

Our own evaluations showed that:

97%  
felt Bookseed had encouraged them to 
read more with their infant.

100%  
of participating parents and guardians had 
books in their home by the end of the 
scheme, with 

86% reporting reading to their infant 
every day.

This project is run in partnership with the Health Service 
Executive and Limerick Libraries, funded by the JP McManus 
Benevolent Fund and Rethink Ireland.

‘Our lives are so busy these days. 
Reading together means we can just 

sit down and engage with the book and 
with each other. It’s a moment where 

everything stops, and you are just 
together.’ 

– Bookseed parent/guardian

‘Bookseed is encouraging the parents 
to bring the child to the library. They’re 

welcomed by the personnel here, they 
see the books that are available, they 

know the set up and it encourages them 
to keep coming back with their child.’ 

– Bookseed librarian



Strategic Aim 2: 
We will  support artists 
who create stories for 
children and young 
people.



In the first half of 2020, we twice surveyed children’s authors, 
illustrators and storytellers on their concerns and needs as the 
coronavirus lockdown continued.  
 
 

Our own evaluations showed that:

Children’s artists would experience income loss of 
almost a quarter of a million euro in 2020 from 
more than 1,477 event cancellations – not including 
responses that expressed a significant loss without 
estimating a figure 

One - third of respondents had all engagements 
cancelled completely

50% reported experiencing a negative impact on 
their wellbeing

69% found it difficult to make work during the 
pandemic

Artists remained committed to creating for young 
audiences despite the difficult environment

 

We held an artists’ forum on Zoom in June to bring artists 
together and to hear directly from them what their needs and 
concerns were. This led to our regular Artists’ Coffee Mornings, 
which took place on Zoom every three weeks and featured 
speakers of interest, followed by the opportunity to connect 
with peers in smaller breakout rooms.   

In numbers:

283 artists joined digital and media training  
and other professional development courses

After the training, 78% felt more confident  
about the topics covered 

100% of those surveyed would recommend  
the training to other artists

245 joined 7 monthly Artists’ Coffee Mornings  
on Zoom from July onwards

16 New Voices in children’s books were given a 
platform at our Culture Night video showcase

‘As a former children’s librarian I am 
so impressed with all you do. Irish 

children, and their books, are in good 
hands. Being a début author, only back 

home a year, it has meant so much to 
me to be welcomed into this strong, 

supportive community.’ 
– Marianne McShane, author

Artist support



Laureate na nÓg 

Laureate na nÓg, Ireland’s Children’s Literature 
Laureate, is a unique honour that was awarded for the 
first time in May 2010. Author Siobhán Parkinson was 
followed by Niamh Sharkey, Eoin Colfer, PJ Lynch and 
Sarah Crossan. Áine Ní Ghlinn is the sixth Laureate 
na nÓg. Her ambition as laureate is to lift the cloak 
of invisibility from Irish language authors and books, 
and to encourage children and young people to read for 
pleasure as Gaeilge. In partnership with Foras na Gaeilge 
and the Arts Council, Áine’s An Bosca Leabharlainne 
project will deliver 1,125 libraries of high quality 
contemporary Irish language books for children to 
schools across the island of Ireland. 

Laureate na nÓg is an initiative of the Arts Council. 
It is managed and delivered on council’s behalf by 
Children’s Books Ireland, and also supported by the 
Arts Council of Northern Ireland and the Department 
of Children, Equality, Disability, Integration and 
Youth. By honouring an artist of exceptional talent and 
commitment, Laureate na nÓg champions and celebrates 
literature for children and young people, inspiring 
generations of writers, illustrators and readers.



KPMG Children’s 
Books Ireland Awards

In 2020, KPMG was announced as the headline sponsor 
of the newly named KPMG Children’s Books Ireland 
Awards in a three-year partnership agreement. For the 
first time in the awards’ 30-year history, this year’s 
winners were announced in an online ceremony due to 
coronavirus restrictions. A total of €24,000 in prizes and 
online video and event fees was paid to shortlisted artists, 
with the prize fund double that of the previous year. This 
provided welcome recognition and support during what 
was a very difficult year for children’s artists. Children’s 
Books Ireland would also like to thank International 
Literature Festival Dublin and Belfast Children’s Festival 
for their partnership on the awards.

In numbers:

3,098  
YouTube views of the KPMG Children’s 
Books Ireland Awards online ceremony 

1,740%  
audience increase on 2019’s live,  
in-person event

Though a record 8,914 readers registered for our Junior 
Juries groups in 2020, representing an 83% increase on 
the previous year, difficulties with book distribution 
during lockdown meant that many could not access 
the shortlisted books to participate and the Junior 
Juries’ Award could not be made. Junior Jurors did 
engage significantly with the 14 videos produced by our 
nominees for YouTube during lockdown, with these 
boasting 3,694 streams by December.

‘Junior Juries was an 
exceptional experience. 
The group was lovely, and 
the books were fabulous! 
It was a joy to participate, 
and I feel like I have 
gained immensely from 
the experience.’ 
– Junior Juror, 2020

‘It was just the most wonderful thing 
that could have happened. It would 

have been so easy for it to just slip past 
with all that is going on in the health 

crisis, but KPMG and Children’s Books 
Ireland managed to make it so special 

and galvanise the kidlit community 
fully around it. The awards have been a 

complete triumph.’ 
– Máire Zepf, KPMG Children’s Books Ireland  

Book of the Year Award winner



ag cothú léitheoirí

chi ldren’s
books
ire land
every child a reader

leabhair
pháist í
é i reann

childrensbooksireland.ie

Books Make  
Things Better

The literature sector in Ireland faced numerous 
challenges throughout the first six months of the 
pandemic: event cancellations and loss of earnings for 
artists, publication delays, the closure of libraries and 
bookshops and the sudden digital shift necessitated by 
the lockdown. Artists, publishers and booksellers were 
separated from their audiences and customers, and 
the public faced unprecedented barriers to accessing 
literature, live or on the page. 

For Culture Night 2020, Children’s Books Ireland 
partnered with the Arts Council to produce Books Make 
Things Better, a 32-page publication that highlighted 
108 children’s books published in 2020 by Irish authors, 
illustrators, translators and publishers. Original cover 
artwork was commissioned from Oliver Jeffers.

In numbers:

108  
children’s books reviewed in both the English 
and Irish language for 0–18 years

123  
Irish authors, illustrators and translators

13  
Irish publishers

47  
reviewers across Ireland 

Distributed through 45 bookshops island-wide and free 
to download, the guide gave visibility to authors and 
illustrators who had lost the opportunity to publicise 
new work through bookshop launches and other events. 
It raised awareness of Irish-published children’s books, 
drove footfall to Irish bookshops and encouraged 
families to share a book on Culture Night.

We asked each artist featured in the guide to write 
a reflection on being published in 2020; these were 
published on our website and later a small number of 
them were included on The Irish Times website.

 
In numbers:

13 pieces of media coverage
Trending topic on Irish Twitter  
(launch day 14 September)

521,600 Twitter impressions of 
#BooksMakeThingsBetter

1,447 downloads by December 2020 

An accompanying book-gifting programme provided 
1,000 Irish-published illustrated books to children least 
likely to have access to a book to read. 

In December, Children’s Books Ireland gifted a book 
to children all over Ireland as they faced into a difficult 
Christmas. With the support of the Arts Council, 
KPMG and Toyota Ireland, 8,000 books by Irish artists 
were gifted through 36 organisations and 35 other 
locations to children and young people in centres of 
direct provision, hospitals, homeless services and other 
areas of need nationwide. 

In numbers:

10 direct provision centres in 8 counties

11 family hubs in 5 counties

22 DEIS schools in 19 counties

 

‘As the children we work 
with are living in one-room-
per-family accommodation, 

reading is important to the 
children as it occupies their 

time, gives them a means 
of escape and helps their 

development.’ 
– feedback from person working with families experiencing 

homelessness

https://childrensbooksireland.ie/features-2/


Strategic Aim 3: 
We will  share our 
expertise and 
enthusiasm with 
adults who inf luence 
children’s reading.



Mind Yourself: The 
Mental Health and 
Wellbeing Reading 
Guide
The Covid-19 pandemic was a considerable source 
of worry and anxiety for children, young people and 
families during the year. In response, Children’s Books 
Ireland published Mind Yourself: The Mental Health and 
Wellbeing Reading Guide in partnership with Jigsaw and 
ISPCC Childline in October 2020.

Designed for use by adults as a ‘first-aid kit’ to support 
children and young people in relation to mental health 
and wellbeing, the guide features over 400 book 
reviews grouped by theme: Understanding Feelings and 
Emotions, Worry, Stress and Anxiety, Fears and Phobias, 
Grief and Loss, Sadness, Low Mood and Depression, 
Relationship with Self, Relationships with Others, 
Life-Long Conditions, Body Image, Body Positivity and 
Diversity, and Wellbeing.

Inspired by expressions for emotion in the Irish language, 
in which a person ‘has a feeling on them’ rather than 
‘having’ the feeling itself, children’s illustrator Tarsila 
Krüse designed the artwork for Mind Yourself, depicting 
a young reader carrying their feelings around like clouds.

Mind Yourself also contains mental health and wellbeing 
information from Jigsaw and ISPCC Childline, 
including tips and coping strategies for young people 
and advice for adults on supporting children to build 
resilience. 

In numbers:

400+ titles reviewed out of over 

1,500 submitted

A team of 140 reviewers and  

9 section editors

24,000  
copies published

‘Children’s Books Ireland’s 
reading guides highlight books 

by Irish artists in both languages 
and from small publishers which 
don’t always feature on bestseller 
lists, so I often pass the guide on 

to students and encourage them to 
choose books which I then order. 

I think that this gives these young 
people a sense of ownership over 

these titles and they are then more 
inclined to read them.’ 

– Joe Kelly, JSCP School Librarian



issue 60

Issue 60 of  
Inis  magazine

Inis magazine is the most important record of the 
development of Irish children’s literature. It is a rare 
source of regular reviews for Irish authors, illustrators, 
translators and publishers and Irish-language texts, and 
as such it is vital for the promotion of Irish works for 
young audiences and for the career development of Irish 
artists. Inis is published for Children’s Books Ireland 
members three times a year, in January, April and July.

As we adapted our work to the quickly changing reality 
of 2020, and in the spirit of generosity and support 
which was widespread across the sector, the decision was 
made to publish a bumper sixtieth issue in a digital-only 
format which was freely available for all to download 
from our website. 

In numbers:

134  
new reviews published 
in our flagship Inis magazine

174  
recommended reads  
published online by  
our dedicated team of  
book reviewers



In the media
Throughout 2020, the profile and brand recognition 
of Children’s Books Ireland was raised significantly. 
Campaigns like ImagineNation, Mind Yourself and 
Books Make Things Better, alongside high-profile 
support from The RTÉ Toy Show Appeal in November, 
established the organisation and CEO Elaina Ryan as 
leading voices on children’s literature in Ireland.

TV appearances on Ireland AM, Today with Máire 
and Daithí and Morning Ireland brought book 
recommendations to the public on World Book Day, 
Halloween and in the run up to Christmas, while 
Children’s Books Ireland continued to feature in print, 
radio and on the RTÉ Learn online education portal 
throughout the year. Children’s Books Ireland Book 
Doctors Síne Quinn and Juliette Saumande, published 
monthly Book Club blogs for RTÉJr, and InTouch, the 
INTO magazine, ran similar bi-monthly reviews.  

Online activities
 
To support children, young people and their caregivers 
throughout the lockdown and restrictions, we gathered 
together useful resources including digital books, 
videos, printouts and activity sheets which were free to 
download on our Covid-19 Hub. 

In April, Children’s Books Ireland and Family Friendly 
HQ developed Share A Story, a campaign to encourage 
children and their families to read or share stories 
together virtually while staying apart. Family Friendly 
HQ produced a video with Children’s Books Ireland 
CEO Elaina Ryan, giving guidance to grandparents, 
aunts, uncles and other family members on how books 
can help them stay connected with the children in their 
lives. The campaign was supported by radio advertising 
on Newstalk, 98FM, Today FM and Radio Nova. 
Radio Nova totalled 140 ads in one month. Outdoor 
advertising also took place on 75 outdoor sites around 
the country, mainly shopping centres and forecourts.

Themed reading lists
 
In response to demand from teachers, parents, guardians 
and caregivers, we published over 30 themed reading 
lists, including a number which responded to topical 
issues or emerging needs of children. Themes included 
funny books, inclusivity and representation, politics and 
activism, grief, starting school and great books for when 
you really don’t feel like reading. The lists are ideal for 
use in the classroom, at book clubs or for those looking 
for their next good read.

‘Staff and public alike find 
[the lists] invaluable, they 

are flying out the door. 
We have to photocopy 

them regularly as they are 
immensely popular.’ 

– Marian Thérése Keyes, Senior Executive 
Librarian, dlr LexIcon and Reader 

Development 

In numbers:

Social following

10,166

16,229

4,579 
(+100% on 2019)

Website: 104,652 sessions 
(+100% on 2019)

184,696 page views

10,054 resource downloads 
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Case study:  
Small Print
In February 2020, we launched Small Print, a project 
to encourage reading and creative engagement through 
picturebooks with young children in early learning 
and care and school-age childcare settings. Our team 
curated a selection of ten excellent picturebooks for 
young children (aged 2.5 to 6), drawing on the principles 
of early learning and development and the themes of 
Aistear.

Fifty packs were made available, including a set of these 
books, a large poster to encourage parents or guardians 
to read with their children and a resource pack for staff 
to guide their engagement with the books.

In our initial survey of participating ELC staff:

84%  
of ELC staff did not think that their 
picturebook stock reflected the Aistear 
framework

60%  
wanted to increase their skills and confidence 
with using picturebooks in an ELC setting

58%  
were dissatisfied with their current selection 
of picturebooks

After introducing the Small Print reading guide and 
resources:

74%  
consider the picturebooks a tool with which to 
address the Aistear framework

65%  
report increased confidence in their skills for 
reading with children after using the Small 
Print picturebooks

92%  
report that the picturebooks stimulated the 
children’s imaginations

100% would recommend the guide to other 
professionals working with young children

‘We have been so lucky to be part of this 
wonderful initiative. Thanks to Small 

Print we have improved our book corner 
with such quality, beautiful illustrated 

and diverse books while also linking to 
the four themes of Aistear. The guide, with 

its many resources, provides for further 
positive learning experiences … It has 

given each child a platform to develop their 
imagination, encourage communication, 
support their wellbeing and expand their 

exploring and thinking. It has been a 
foundation to introduce and encourage the 

importance, joy and value book reading 
can be at home at any age.’

– staff member from participating Early Learning Centre 



Strategic Aim 4: 
We will  commit to 
organisational practices 
that ensure our 
sustainability into the 
future.
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Leading Lights and Gift A Book

Driving fundraising was a key goal for Children’s Books 
Ireland in 2020, as the organisation’s ambitions and 
needs grew along with the size of the team, and some 
income streams were lost due to the inability to hold 
live events – happily, Children’s Books Ireland’s Book 
Clinics moved online, but the Children’s Books Ireland 
International Conference was cancelled in 2020.

The organisation also held two key fundraising appeals 
during the year. Established in 2019, the Children’s 
Books Ireland Leading Lights programme launched a 
recruitment drive in June 2020, encouraging friends of 
the organisation to support our work with a regular gift. 
In November, our Gift A Book appeal was launched 
to reach children in need with the gift of reading at 
Christmas. We are immensely grateful for the response 
received by these two public appeals, bringing us closer 
to our vision of Every Child A Reader. 

RAISE 2020–2021

Children’s Books Ireland was selected as one of five 
Tier 1 organisations to participate in Phase 2 of the 
Arts Council’s RAISE programme, designed to develop 
the fundraising capacity of arts organisations. Having 
been a Tier 2 organisation in the first phase of RAISE, 
this allowed the organisation to continue working 
with O’Kennedy Consulting, benefiting from group 
workshops and 80 hours of bespoke organisational 
support as well as financial assistance from 2020–2021.

Evaluation and communications

Children’s Books Ireland recognises the value of research 
and evaluation, and we partner with a number of third-level 
institutions to this end, including University College Dublin, 
Mary Immaculate College Limerick, Trinity College Dublin 
and Dublin City University. Based on our commitment to 
measuring our impact and to evidence-based decision-making, 
we added a part-time Research & Evaluation Officer to the team 
in 2020. We also took on a Communications Officer to help 
communicate the organisation’s impact to all our stakeholders, 
and implemented a new communications strategy for the 
organisation. 

Strategic planning

Children’s Books Ireland’s Strategic Plan 2020–2023 was 
published in late 2020, after the board and executive had 
sufficient time to process some of the implications of the 
pandemic on our work. The Strategic Plan/Plean Straitéiseach 
is available to download from the ‘About Us’ section of our 
website.

New partnerships

Our partners and funders are fundamental to our success 
and play such an important role in furthering our vision 
of Every Child A Reader. In early 2020 KPMG was 
announced as title sponsor of the newly named KPMG 
Children’s Books Ireland Awards. This three-year 
relationship gave stability to the awards and doubled the 
prize fund for artists in a year when these supports were 
badly needed.

Children’s Books Ireland was the only Irish charity 
selected to receive one of ten £50,000 Ecclesiastical 
Movement for Good Awards, allowing us to gift books 
and facilitate artist visits to Junior Juries all over Ireland.

We were delighted to partner with An Post to launch 
the ImagineNation and subsequent Re-ImagineNation 
campaign, helping us to bring the joy of reading to  
hundreds of thousands of children during the pandemic.

 
We would also like to thank Brown Bag Films, Citi, the 
Irish Copyright Licensing Agency, Ecclesiastical, Key 
Capital, KPMG, Smurfit Kappa Foundation, The Ireland 
Funds, The Community Foundation for Ireland, AIB, 
William Fry and our numerous publishing partners. 

 

 

In the midst of these hugely challenging times, we are acutely aware of the operational and funding issues facing numerous arts

organisations. Although many of you have been dealing with both professional and personal challenges, we have been immensely

heartened to see the innovative ways you are finding to create digital content - sharing stories, music, art, performance and

creativity online, which in turn has been playing a key role in raising the spirits of communities across Ireland and further afield.

Our role is to assist you as you try to navigate your way through these challenging days; finding innovative ways to engage your

supporters and donors while encouraging them to support you. It is also to ensure that when the clouds part, you have the

supporter engagement tools and knowledge to not only survive but grow and thrive into the future! 

 

In our series of RAISE newsletters, we will be sharing updates and stories from RAISE participant organisations and providing

relevant news regarding upcoming philanthropic grants and opportunities for donor engagement. In these challenging times the

OKC team are here to help maximise your participation in RAISE so please feel free to share your feedback on the programme and

any suggestions for improving it!

 

We know that the arts sector will continue to showcase the vital role you play in society and in strengthening our communities as

your organisations have done so effectively over the last number of months. Despite postponed events, openings and gatherings,

your creativity is prevailing! As we have all had to learn to adapt to operating in a digital world over the last number of months, we

want you to know that we are here to help you grow even stronger and to work with you to engage donors and supporters in new

ways or as my colleague Sabrina is fond of saying ‘Build Back Better!’

 

Again, thank you for allowing us the privilege of working with you - I am absolutely certain that in years to come, history will

document just how creative and resilient our extraordinary arts and cultural community were during Covid and the healing,

comfort, pleasure and even laughter you brought us all during such difficult times - without question this deserves both public and

private support.

 

We look forward to continuing to innovate with you and support you over the coming months.

 

Best wishes,

Mary and your RAISE team - Sabrina, Nik & Alison

 
RAISE NEWSLETTER 1

 JUNE 2020 

A Word of Welcome

Dear RAISE Friends,

 

Welcome to our first newsletter for 2020. Little did we know back in January when we

commenced   the selection  process for  Tier 1 and Tier 2 RAISE participants that all our

worlds would change so dramatically in such a short period of time! After a competitive

application process, five Tier 1 and fifteen Tier 2 organisations were selected to participate in

RAISE (2020-2021), to  focus on building capacity among Arts Council funded organisations

to engage new audiences and supporters and generate significant new private investment. 

Click HERE to see a full list of participating organisations.

Mary O'Kennedy - Director of RAISE
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AIB 
An Post  
Arts Council of Ireland
Arts Council of Northern Ireland
Baboró International Arts Festival for Children 
Barnardos
Belfast Children’s Festival
Book Trust Northern Ireland
Bord Bia
Branar
Brown Bag Films
BUMBLEance
Business in the Community  
Business to Arts
Cairn Homes
Children in Hospital, Ireland
Citi 
Culture Ireland
DEAR Ireland
Disney Ireland
Dublin City University
Dublin UNESCO City of Literature
Dubray Books
Eason, Dept51
Ecclesiastical Movement for Good Award 
Education Authority Northern Ireland
EURead
Fingal County Council Arts Off ice 
Gaisce – The President’s Award
Gutter Bookshop
Health Service Executive,  
 Public Health Nursing, Limerick
Hodges Figgis 
International Literature Festival Dublin
InTouch magazine (INTO)
Irish Copyright Licensing Agency
ISPCC Childline
Jigsaw 
JP McManus Benevolent Fund
KPMG
Limerick Libraries
Mary Immaculate College,  
 University of Limerick

MoLI – Museum of Literature Ireland
O’Kennedy Consulting
Packed House 
Poetry Ireland
Rethink Ireland
RTÉjr
RTÉ Toy Show Appeal
Riverbank Arts Centre
Smurf it Kappa Foundation
St Michael’s House
The Drouilliard Family Fund 
The Bookseller
The Cavanagh Family 
The Community Foundation for Ireland 
The Department of Children and Youth Affairs
Department of Media, Tourism, Arts,  
 Culture, Sport and the Gaeltacht
The Department of Education and Skills
The Ireland Funds 
The Society of St Vincent de Paul
The Tyrone Guthrie Centre
Toyota Ireland
Trinity College Dublin
UNHCR – The UN Refugee Agency
University College Dublin
Waterford City and  
 County Council Arts Off ice
William Fry 
Words Ireland
Young at Art

We wish to thank all of our socially minded 
government, corporate, charity and individual 
supporters, partners and funders. Our supporters, 
members and Leading Lights are fundamental to 
our success and play such an important role in 
furthering our goal of making books part of every 
child’s life in Ireland. We also wish to thank all the 
children’s publishers whom we work so closely with 
on a weekly basis: we could not carry out the work 
of Children’s Books Ireland without their support.

Funders, partners and supporters/Maoinitheoirí, comhpháirtithe  
agus lucht tacaíochta

Support our work/Conas is féidir leat tacú linn
 
After reading this Impact Report, you will have some idea of just how much difference this support 
can make. We have big ambitions for the future and we need your help to make them a reality. If you 
believe in the importance of what we are doing, please consider supporting us in whatever way you can.

Become a Leading Light: your monthly gift or one-off donation can help us to encourage more children 
to read and to work towards an Ireland where all children and young people have access to excellent 
books. Sign up today on our website.
 
Become a member: all our members receive Inis magazine and Children’s Books Ireland’s annual reading 
guide in the post, benefit from reduced-rate tickets for our annual conference and can nominate a 
person or organisation to receive the Children’s Books Ireland Award for outstanding contribution to 
children’s books in Ireland. Visit our website to f ind out more. 
 
Corporate and philanthropic support enables Children’s Books Ireland to develop engaging and exciting 
projects around Ireland that work towards our mission of making books central to every child’s life. Our 
corporate and philanthropic collaborations are designed to suit our partners’ needs and can offer a wide 
range of exciting opportunities for collaboration. Please get in touch with Julie Jones, Marketing & 
Development Manager, at julie@childrensbooksireland.ie

mailto:julie@childrensbooksireland.ie


join us on our journey . . .
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